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The book has grown out of the Ph.D. thesis of
the author, presented several years ago to

Banaras Hindu University. The core of the

book is the water balance of 39 stations in U.P.

for which monthly rainfall and temperature

data are available. About fifty pages of appen-

dix give not only the monthly rainfall, tem-

perature and humidity, but even elaborate

waterbalance.tables (a /a Thomthwaite) for

all stations. A comprehensive bibliography

enhances the usefulness of the book particu-

larly for research students in climatology.

The book is neatly organized. There is no

ambiguity and no extra noise. The reviewer

recommendsitas a good readingmaterial for
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Climate Characteristics and Water Balance : A Study of Uttar Pradesh
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students embarking on research in climatic
classification and water balance.

What disappoints ohe is the total freeze of the

author's imagination beyond water balance.

One needs to look at the implication of water

balance in terms of plant physiology, crop

growth and failures, and the way the natural

vegetation has responded to the fluctuations

of water balance status. The book is well
designed, printed, jacketed and produced, but

alas, thepublishers have shown scantrespect

for the maps which have turned illegible after

excessive reduction.

It is a well written book and serves as a model

for water balance studies.
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The book organized in three sections, A, B
and C, has a combination of themes that

together are pieced together to make the

present book. Section 'A' of the book is

largely the review of the development of
marketing geography irrcluding itsdevelop-

ment in India. A chapter.in this section gives

a summaryof all the M.A.,M.PhilandPh'D'
dissertations produced in lndia' It is a good

exercise and makes available at one place a

ready reference material. The second part

'section B ' discusses the Urban Geography

and history of 'Mahoba' town, and the third

section'C' discusses the three weekly markets

held on Mondays, Fridays and Staurdays.

This is neithera research monograph nor a text

book. It has resulted from the trivialities run-

ning through the entire length of the book. The

students of marketing of Geography will find

the tirst two chaPters useful.


